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Find Your Brand Voice 
A Practical Guide to Crafting a Voice That’s Unmistakably Yours 

Your brand voice is the personality, tone, and rhythm that shape how your audience 
experiences your business. A clear, consistent brand voice builds trust, strengthens 
recognition, and creates emotional connection. Without it, even the best visuals can fall flat. 

This guide gives you practical steps to uncover and define a voice that is aligned with your 
brand's values, industry, and audience. 

 

Step 1: Describe Your Brand as a Person 
If your brand were a person, how would they speak?  
Formal or casual? Warm or direct?  
Write down 5 adjectives that describe their personality. 
 
 
 
 
 

Step 2: Define Your Audience’s Language 
List the top 3 types of people you want to reach.  
What phrases or terminology do they use daily?  
Note any slang, technical terms, or communication styles common in their world. 
 
 
 
 
 

Step 3: Identify Industry Expectations 
Consider the norms in your industry.  
Do most brands sound corporate, witty, authoritative, or relaxed? 
Decide which norms you want to follow and which you want to break. 
 
 
 
 
Think about industry-specific metaphors that can guide your brand voice. 
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What about other ideas that can be used as a concept to describe what you do? 
e.g. KHreative Works “bakes” brands (fully develops them using a ‘recipe’ and ‘ingredients’) 
so we tapped into a baking analogy for our brand voice. 
 
 
 
 
 

Step 4: Pinpoint Your Tone for Different Contexts 
Your voice should be consistent, but your tone can adapt.  
Decide how your tone changes in these scenarios: website homepage, sales email, 
customer complaint response, social media post. 
 
 
 
 
 

Step 5: Create Your 'Do Say / Don’t Say' List 
List words, phrases, or styles of writing you will always use (Do Say) and those you will 
avoid (Don’t Say).  
This keeps your communication consistent across all platforms. 
 
 
 
 
 

Step 6: Test Your Voice 
Write the following using your chosen voice: 

• a short Instagram caption,  
• a two-line email greeting, and  
• a headline for your website  

Ask someone in your audience if it feels distinct and aligned with your brand. 
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EXERCISE 
Now, write a paragraph or brand story using your new voice. 
Choose one or more of these to guide your paragraph: 

• Opening statement you would use on your website’s “About” page to introduce your
brand to someone who has never heard of you.

• Share why you started your business.

• Describe your flagship product or service in a way that makes your ideal client
think, “This is exactly for me.”

• Tell a short story about the moment your brand helped a client, customer, or partner
achieve something important, and how it reflects your values.
*If you are just starting out, write what you would like to help a client/customer achieve.

• Describe how you want someone to feel before and after working with you.

• Write a social media post inviting people to work with you.
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Check out our Full Branding Suite 

Once defined, document your voice in your brand guidelines. Share it with your team, 
contractors, and collaborators so your brand sounds the same no matter who is writing. 

Want to Work Together? 

https://www.khreativeworks.com/brandingsuite
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